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Custom Thermoforming lefs P&G
open niche for Pringles

Specially shaped thermoformed cups keep chips fresh and help prevent breaking. Red and green
colors—carefully matched from plostic cup 1o foil lid—indicote the twa initial flovors in the line:
Original and Sour Cream & Onlon respeciively.

slcciru_' the potential for sigmificant
sales in a new market mche, Procter
& Gamble Global Snacks Group s
testing a new portion pack for Pringles

potate chips. The September launch
was timed to coincide with back-1o-
school lunchbox sales

Pringles breaks from its traditional
composite can with a custom thermo-
formed cup with easy-peel foil lidding
Holding about a dozen chips, this pre-
packaged size better meets the conven-
ience needs of wday'’s busy consumers

Mary Carmen Gasco,
uct development engineer for Global
Snacks at P&G, tells us the custom
designed thermoformed container was
chosen as the best option to achieve

semor prod-

the project’s goals:
« Its fun and
Pringles equity.

consistent with the

= [t's available for a different occasion,
specifically the lunchbox and other
on-the-go snacking events.

The portion-

control size is small enough to it in

the lunchbox or backpack so parents

don’t have o transfer the chips into a

sandwich bag

Its more convenient

It pronects the product. The rigid cup
helps prevent chips from breaking
and keeps them fresh. The polypropy-
with  an
unspecified barrier material

|¢|h,' cup coexiruded
t"'”:\..'r'\
an extended shelf life with the neces-
sary protection against light, oxygen
;|I'nl mosiure
Ciasco emphasizes that this project
WiHs a |.'|l||:1|‘n.s|".L[|\c effort across func-
tions within P&G.

trade customers and suppliers. Winpak

as well as with ts

Portion Packaging, Inc. 1s a "'-u;'!'l-th'r of

this
project. Winpak recently completed a

thermoformed barrier cups for

S10 million plam addition 1o include a
second machine for coextruding and

forming packages in-line, And a third
machine is being installed now,
Jim O'Rourke, senior purchasing

manager for ( ilobal Snacks Packaging,
says, “Its been a fun project, | can’t say
enough of the professional capabilities
of the suppliers. We are encouraged by
initial consumer feedback and look
forward 1o
test market”

The Pringles portion pack will be
sold in two multipack sizes: 8 and 24,
Paul Leonard, assistant brand manag-
Pringles, “We're
introducing the sizes that best meet

|l._"ll.l'|'||I|;_" ITere llll'lltl [hl:.‘

er for explains,
the needs of consumers and our trade
customers,”

that this

L] | lF'I"1

Heres one opportunity
package opened up: The
appear in Kraft's Oscar Mayer “Mega™
Lunchables kit

The company may explore other oppor-
tunities in the future, o, including sales

will

of mdividual cups in comvenience stores

and possibly vending machines, F&DP
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